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Nowdays, our country is constructing the system of market economy.With 
the deepening and perfecting to the reform and opening-up of our country. It's 
very important that to understand the function and station of financial lease in 
the development of national economy. 
With the spreading of the financial crisis over the globe, our central 
government have issued a series of policy which intention is to enlarge domestic 
demand and to keep economic growth of our country. One of the policy is to 
enlarge the business scope of deduction to value-added tax for companies, which 
has maken bad effect on marketing of financial lease. 
I have studied a new marketing strategy for financial lease.to construction 
machinery after I had brought to bear the marketing theory which I had learned 
at Xiamen university into the practice of my work. After analyzing and 
comparing the change of cost that client have to expend for financial lease when 
after and before the new policy is exerted. I have got a conclusion that the 
operational mode of leaseback is the best way for financial lease corporations to 
adopt pro tempore. 
In this thesis, I also made some suggestion to the reform of value-added tax 
for the development of construction machinery financial lease 
corporations,which based on the experience of my confreres and some grand old 
men to the industry of financial lease. 
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截至 2008 年底，商务部已累计批准外商投资租赁公司 80 多家，批准
内资试点租赁公司37家；各类融资租赁企业注册资本超过300亿元人民币，
可承载的资产管理规模可达 3000 亿元以上；2008 年，中国的租赁和商务服





































































































二十世纪 80 年代末、90 年代初，美国北卡罗林纳大学的罗伯特•劳特
朋（Lauteborn）教授提出了与传统营销的 4Ps 相对应的 4Cs 理论，即
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